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ABSTRAK 
 
RARA NINGRUM. 8215128257. Pengaruh Kualitas Pelayanan, dan Nilai yang 
Dirasakan terhadap Kepuasan Pelanggan serta Dampaknya terhadap Minat Beli 
Ulang (Studi pada Pengunjung Restoran Solaria Metland Tambun) Fakultas 
Ekonomi, Universitas Negeri Jakarta 2017. 
Tujuan penelitian ini adalah untuk: 1) mengetahui apakah kualitas pelayanan 
(service quality) berpengaruh terhadap kepuasan pelanggan (customers 
satistfaction) restoran Solaria Metland Tambun. 2) mengetahui apakah nilai yang 
dirasakan (perceived value) berpengaruh terhadap kepuasan pelanggan (customers 
satistfaction) restoran Solaria Metland Tambun. 3) mengetahui apakah kualitas 
pelayanan (service quality) berpengaruh terhadap minat beli ulang restoran 
(repurchase intention) Solaria Metland Tambun. 4) mengetahui apakah nilai yang 
dirasakan (perceived value) berpengaruh terhadap minat beli ulang (repurchase 
intention) restoran Solaria Metland Tambun. 5) mengetahui apakah kepuasan 
pelanggan (customers satistfaction) berpengaruh terhadap minat beli ulang 
(repurchase intention) restoran Solaria Metland Tambun. Objek dari penelitian ini 
adalah 200 responden penggunjung restoran Solaria Metland Tambun. Hasil 
pengujian deskriptif menjelaskan bahwa masih adanya  responden yang kurang baik 
terhadap restoran Solaria Metland Tambun. Hasil pengujian hipotesis menunjukan: 
1) adanya pengaruh dari kualitas pelayanan terhadap kepuasan pelanggan restoran 
Solaria Metland Tambun. 2) adanya pengaruh dari nilai yang dirasakan terhadap 
kepuasan pelanggan restoran Solaria Metland Tambun. 3) adanya pengaruh dari 
kualitas pelayanan terhadap minat beli ulang restoran Solaria Metland Tambun 4) 
adanya pengaruh dari nilai yang dirasakan terhadap minat beli ulang restoran 
Solaria Metland Tambun. 5) adanya pengaruh dari kepuasan pelanggan terhadap 
minat beli ulang restoran Solaria Metland Tambun. 
 
Kata kunci: Kualitas Pelayanan, Nilai yang Dirasakan, Kepuasan Pelanggan, 
Minat Beli Ulang, Restoran Solaria Metland Tambun.  
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ABSTRACT 
Effect of Service Quality and Perceived Value on Customer Satisfaction and Impact 
on Repurchase Intention (Study on Visitor Solaria Metland Tambun Restaurant) 
Faculty of Economics, State University of Jakarta in 2017. 
The purpose of this study are to: 1) determine whether service quality affects 
customer satisfaction Solaria Metland Tambun restaurant. 2) determine whether 
perceived value effect on customers satistfaction Solaria Metland Tambun 
restaurants. 3) determine whether service quality affect repurchase intention Solaria 
Metland Tambun restaurant. 4) determine whether perceived value affect 
repurchase intention Solaria Metland Tambun restaurants. 5) determine whether 
customers satistfaction  influence on repurchase intention Solaria Metland Tambun 
restaurants. The object of this study was 200 respondents visitor Solaria Metland 
Tambun restaurants. The test results of descriptive explaining that the persistence 
of the respondents were less well to restaurants Solaria Metland Tambun. 
Hypothesis testing results indicate: 1) the influence of service quality on customer 
satisfaction Solaria Metland Tambun restaurants. 2) the influence of perceived 
value to customer satisfaction Solaria Metland Tambun restaurants. 3) the influence 
of the quality of service to repurchase intention Solaria Metland Tambun 
restaurants. 4) the influence of perceived value to repurchase intention Solaria 
Metland Tambun restaurants. 5) the influence of customer satisfaction on 
repurchase intention Solaria Metland Tambun restaurants. 
 
Keywords: Service Quality, Perceived Value, Customer Satisfaction, Repurchase 
Intention, Solaria Metland Tambun Restaurants. 
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